awun 3
USNISO31NS

| ]
— e s el

Woasvsholdoghvdoiiu




ANU:WYUIAAAQS  AnUUWS:USUS13uUN Us:nUvuus:nnu 2569 17

daATEraeAnUINNITIANITANS
(Knowledge Management Synthesis)
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(Development Based) Inafilmuneansgivdnisilusuwuy
(Benchmark Based) uazaiauinnssunsiandngns (innovative
Based)
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(Problem Based) wazgnsgaugn1simu1u (Development Based)
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o ANPIFHNYIVIANTZADUNE JINIANYIYS: LTiuAuslunMuATaym
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o mswdstuadud: {1uAansIu CoP Meeting, 1391 KM Day, nay Line
Open Chat 4azn1353n Refreshing Course tasnwaussaugiseuly
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« Trang Nursing Academic Service Excellence Hub : L1y "19955319
U3MFIIINT" 6 Tunew: Tasznaa -> auuanmden > fuiy
TAsennsg1U > Useidiugng NPS/CSAT -> Aamuratiioaing
ANUFUNUS -> NaWIHEATM91IMLIN Feedback

e Smart NP Academy Model : Usznaunie 7 asAausznauman:

o S (Strategic Revenue): iwiﬁﬁﬁqwamam%

o M (Monitoring): finmaAudinseynna

o A (Active Learning): M3iseuiifanain

o R (Relationship): USMsAUELNUSIASBYY

o T (Technology): ysamsmAlulagaivia/Al

o N (NP Excellence): sjsgnnundudeludvdn

o P (Proactive Service): USNMSLeINLAENTUTHIUNALTIEN
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(Best Practice: Academic Services for Sustainable Revenue)
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